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ANNEXURE-1
HOUSEHOLD DATA

Table 1: Distribution of HHs by religion

Id- State Nagaland

Main+Difficult
N %
Religion Hindu 1 0.2
Muslim 1 0.2
Christian 500 99.4
Sikh 0 0.1
Other specify 0 0.1
Total 503 100.0
Table 2 : Distribution of HHs by Caste
Id- State Nagaland
Main+Difficult
N %
Caste General 9 1.9
SC 7 1.4
ST 486 96.8
OBC 0 0.0
Total 503 100.0
Table 3 : Distribution of HHs by type of family
Id- State Nagaland
Main+Difficult
N %
Type of family Nuclear 413 822
Joint 52 10.3
Extended 38 7.5
Total 503 100.0
Table 4 : Distribution of HHs by Economics status
Id- State Nagaland
Main+Difficult
N %
Economic status APL 320 63.6
BPL 183 36.4
Total 503 100.0
Table 10 : Status of indebted to the sample
Id- State Nagaland
Main+Difficult
N %
Are you at present Yes 51 10.1
No 452 89.9
Total 503 | 100.0
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Table 11/12/13 : Status of indebted/purpose/collateral to the sample

Id- State Nagaland

Main+Difficult
N %
Source of borrowing 0 51 100.0
1 9 17.0
2 12 23.0
5 1 21
6 21 40.4
7 7 12.8
8 3 6.0
Total 51 100.0
Purpose of borrowing 1 1 2.3
2 28 54.6
3 3 6.0
4 1 29
5 1 1.0
6 4 7.8
7 0 0.8
8 9 17.5
9 3 6.0
10 1 2.4
Total 51 100.0
Type of collateral 1 28 54.8
2 2 4.2
3 4 8.4
4 6 11.0
5 3 5.2
6 3 6.0
7 6 11.8
Total 51 100.0
Table 14 : Av. spare time in a day for HH member by sex
Id- State Nagaland
Main+Difficult
N %
Male - Children Morning 120 23.9
Afternoon 173 34.3
Evening 242 48.2
Not applicable 249 49.5
Total 503 100.0
Male - Youth Morning 10 2.1
Afternoon 40 7.9
Evening 190 37.9
Not applicable 298 59.4
Total 503 100.0
Male - adult Morning 3 0.5
Afternoon 26 5.2
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Evening 364 72.5
Not applicable 135 26.8
Total 503 100.0
Table 14A : Av. spare time in a day for HH member by sex
Id- State Nagaland
Main+Difficult
N %
Female - Children Morning 95 18.9
Afternoon 178 35.5
Evening 217 43.2
Not applicable 269 53.4
Total 503 100.0
Female - Youth Morning 1 0.2
Afternoon 41 8.1
Evening 191 38.0
Not applicable 306 61.0
Total 503 100.0
Female - adult Morning 4 0.8
Afternoon 36 7.2
Evening 358 71.2
Not applicable 139 27.6
Total 503 100.0
Table 14B : Av. spare time in a day for HH member by sex
Id- State Nagaland
Main+Difficult
Male - Children N 254
Mean 6.9
SD 4.2
Male - Youth N 204
Mean 3.1
SD 1.9
Male - Adult N 374
Mean 2.8
SD 1.3
Female - Children N 234
Mean 6.4
SD 4.4
Female - Youth N 197
Mean 2.8
SD 1.2
Table 15 : Availability of entertainment option
Id- State Nagaland
Main+Difficult
N %
Entertainment option currently | 0 503 100.0
available within the village TV 484 96.2
Moview shows on TV with
VCD 306 60.9
Movie shows with help of 33 6.5

projectors
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Moview hall 1 0.2
Moving talkies 4 0.8
Other specify 11 2.1
Total 503 100.0
Table 16 : Activity of HHs member during spare time
Id- State Nagaland
Main+Difficult
N %
Adult Male Radio 152 36.6
TV 309 74.5
Newspaper 149 35.8
Secondary occupation 130 31.3
Other specify 39 9.3
Total 415 100.0
Adult Female Radio 151 36.7
v 298 72.5
Newspaper 110 26.7
Secondary occupation 159 38.6
Other specify 19 4.7
Total 411 100.0
Adult Youth Radio 103 28.3
v 277 76.0
Newspaper 75 20.6
Secondary occupation 30 8.2
Other specify 116 32.0
Total 364 100.0
Adult Child 0 5 1.5
Radio 67 19.7
TV 281 83.0
Newspaper 12 3.5
Secondary occupation 6 1.9
Other specify 131 38.8
Total 338 100.0
Table 16a : Reading News paper at home or anywhere
Id- State Nagaland
Main+Difficult
N %
Does anyone in your Yes 153 30.4
household read No 350 69.6
Total 503 100.0
HH having reading habit of news paper
Id- State Nagaland
Main+Difficult
N %
Children - Male Regularly 3 1.7
Occasionally 44 28.9
Never 30 19.5
NA 76 49.8
Total 153 100.0
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Youth - Male Regularly 27 17.9
Occasionally 47 31.0
Never 0 0.3
NA 78 50.9
Total 153 100.0
Adult - Male Regularly 65 427
Occasionally 39 25.7
Never 10 6.5
NA 38 25.1
Total 153 100.0
Old - Male Regularly 7 4.4
Occasionally 14 9.4
Never 4 2.5
NA 128 83.7
Total 153 100.0
Youth - Female Regularly 24 15.8
Occasionally 48 31.1
Never 3 2.3
NA 78 50.9
Total 153 100.0
Children - Female Regularly 2 1.1
Occasionally 42 27.2
Never 27 17.8
NA 82 53.9
Total 153 100.0
Adult - Female Regularly 32 20.6
Occasionally 62 40.3
Never 10 6.5
NA 50 32.5
Total 153 100.0
Old - Female Regularly 2 1.6
Occasionally 17 11.3
Never 4 2.8
NA 129 84.3
Total 153 100.0
Table 17a : Watch TV programme
Id- State Nagaland
Main+Difficult
N Yo
Does anyone in your HH Yes 260 51.7
No 243 48.3
Total 503 100.0
Table 18 : HH member with habit of watching TV
Id- State Nagaland
Main+Difficult
N Yo
Children - Male Regularly 74 28.5
Occasionally 58 22.3
Never 3 1.2
NA 125 47.9
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Total 260 100.0
Youth - Male Regularly 53 20.3
Occasionally 39 14.9
NA 168 64.7
Total 260 100.0
Adult - Male Regularly 89 34.2
Occasionally 90 34.8
Never 14 5.3
NA 67 25.8
Total 260 100.0
Old - Male Regularly 16 6.0
Occasionally 6 2.4
Never 0 0.2
NA 238 91.4
Total 260 100.0
Youth - Female Regularly 46 17.7
Occasionally 49 18.7
Never 7 2.5
NA 159 61.1
Total 260 100.0
Children - Female Regularly 62 23.8
Occasionally 33 12.7
Never 13 5.0
NA 152 58.5
Total 260 100.0
Adult - Female Regularly 84 32.2
Occasionally 84 32.3
Never 14 5.3
NA 79 30.2
Total 260 100.0
Old - Female Regularly 15 5.7
Occasionally 6 2.3
NA 239 92.0
Total 260 100.0
Table 18a : Watch TV programme
Id- State Nagaland
Main+Difficult
N Yo
CAble TV/DTH network 0 87 33.3
Cable network 87 33.6
DTH 1 0.4
No 172 66.4
Total 260 100.0
Table 19 : Time of viewing TV by HHs member
Id- State Nagaland
Main+Difficult
N %
Men Morning 31 12.6
Afternoon 41 16.6
Evening 225 92.0
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Total 245 100.0
Women Morning 24 10.1
Afternoon 105 43.3
Evening 211 87.0
Total 242 100.0
Youth Morning 30 14.0
Afternoon 91 41.7
Evening 194 89.0
Total 217 100.0
Child Morning 63 30.1
Afternoon 88 42.2
Evening 178 85.5
Total 208 100.0

Table 20 : Preference of HH for different kind of TV programmes

Id- State Nagaland

Main+Difficult
N %
Television programmes is 0 215 82.6
usually preffered Travel 179 69.0
Choupal 208 80.0
Religious prog 178 68.6
Health related 69 26.7
Fashion 13 4.9
Other specify 19 7.2
News 171 65.9
Movies 149 57.4
Serials 78 29.9
Cartoons 19 7.3
Talk shows 45 17.2
Quiz 55 21.0
Sports 76 29.1
Music prog. 14 5.5
Edu prog. 6 2.4
Total 260 100.0

Table 21: Place where HH member watch TV programmes

Id- State Nagaland

Main+Difficult
N %
Where do members of your At home 165 63.4
HH watch TV Neighbour home 80 30.9
Community hall 11 4.2
Panchayat bhawan 3 1.2
Other specify 1 0.3
Total 260 100.0
Table 22 : Habit of listening to radio
Main+Difficult
N %
Does anyone HH radio prog. Yes 101 20.0
No 402 80.0
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Total | 503 | 100.0 |

Table 23 : Habit of listening to radio by different hh member
Id- State Nagaland
Main+Difficult
N Yo
Children - Male Regularly 14 13.5
Occasionally 9 8.7
Never 22 22.2
NA 56 55.6
Total 101 100.0
Youth - Male Regularly 22 21.7
Occasionally 29 29.1
Never 0 0.1
NA 50 491
Total 101 100.0
Adult - Male Regularly 45 44.4
Occasionally 37 36.7
NA 19 18.9
Total 101 100.0
Old - Male Regularly 7 7.3
Occasionally 8 8.2
Never 0 0.4
NA 85 84.1
Total 101 100.0
Youth - Female Regularly 13 13.2
Occasionally 38 37.8
NA 49 49.0
Total 101 100.0
Children - Female Regularly 4 4.2
Occasionally 9 8.9
Never 22 21.5
NA 66 65.4
Total 101 100.0
Adult - Female Regularly 37 36.6
Occasionally 44 43.2
NA 20 20.2
Total 101 100.0
Old - Female Regularly 7 6.9
Occasionally 5 4.6
Never 0 0.4
NA 89 88.1
Total 101 100.0
Table 24 : Timing of listening to radio programmes
Id- State Nagaland
Main+Difficult
N %
Men Morning 17 19.7
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Afternoon 28 32.9
Evening 76 88.9
Total 85 100.0
Women Morning 19 221
Afternoon 36 41.9
Evening 76 88.7
Total 86 100.0
Youth Morning 18 26.3
Afternoon 40 56.9
Evening 56 80.9
Total 70 100.0
Child Morning 20 33.5
Afternoon 25 40.3
Evening 54 88.0
Total 61 100.0
Table 25 : Availablity of Video cassettes of CDs in the village
Id- State Nagaland
Main+Difficult
N %
Are video cassettes Yes - hire only 174 345
Yes - purchase only 112 22.3
Yes - hire and purchase 67 13.2
No 150 29.9
Total 503 100.0
Table 26 : Availablity of Video cassettes of CDs in the village
Id- State Nagaland
Main+Difficult
N %
Do people organize movie Yes 33 6.6
shows No 470 93.4
Total 503 100.0
Does anyone have to Yes 30 90.7
contribute money No 3 9.3
Total 33 100.0
Is there a movie theater No 503 100.0
Total 503 100.0
Table 501 : Type of house
Id- State Nagaland
Main+Difficult
N %
Type of house Pucca 46 9.1
Semi pucca 173 34.5
Kutcha 283 56.4
Total 503 100.0
Table 502 : Timing of listening to radio programmes
Id- State Nagaland
Main+Difficult

N

%
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Assest - New New 70 43.0
2 80 49.0
3 73 44.7
4 89 54.5
5 54 33.4
6 16 9.6
7 32 19.8
8 12 7.3
Total 163 100.0
Assest - Second hand 1 13 16.4
Second hand 17 21.7
3 16 19.4
4 14 17.9
5 5 5.8
6 9 11.6
7 13 16.1
8 7 8.9
Total 80 100.0
Assest - Not owned 1 419 83.7
2 405 80.9
Not owned 414 82.7
4 399 79.7
5 444 88.5
6 478 95.3
7 457 91.3
8 484 96.5
Total 501 100.0
Table : Q503 Electricity connection
Id- State Nagaland
Main+Difficult
N %
Electricity connection 0 301 59.9
Electricity 297 59.1
Battery operated 4 0.9
None 202 40.1
Total 503 100.0
Table 504 : Ownership of electricity operated household assets
Id- State Nagaland
Main+Difficult
N %
Asset - New 1 131 66.2
2 173 87.7
3 104 52.9
4 25 12.5
5 5 2.4
6 0 0.2
8 1 0.6
Total 197 100.0
Asset - Second hand 1 10 21.0
2 12 24.3
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3 26 53.0
4 11 22.9
5 4 8.7
6 8 15.8
7 9 18.3
8 7 14.2
Total 49 100.0
Asset - Not owned 1 160 53.2
2 116 38.5
3 171 56.7
4 265 88.1
5 292 97.0
6 293 97.3
7 292 97.0
8 293 97.3
Total 301 100.0
Table 505 : Mention the place for sale
Id- State Nagaland
Main+Difficult
N %
Household sale - D & P Village mandi (this village) 74 14.7
Village mandi (other vill.) 80 15.9
Block mandi 22 4.4
District mandi 26 5.2
Other.sp. wholesale 3 06
mandi
Sold to middlemen 2 0.3
Direct buyer purchases 11 2.2
Other specify 2 0.5
Not applicable 394 78.4
Total 503 100.0
Household sale - F,.BK & S Village mandi (this village) 5 1.0
Village mandi (other vill.) 14 2.8
Block mandi 4 0.7
District mandi 6 1.1
Sold to middlemen 1 0.1
Direct buyer purchases 0 0.1
Other specify 2 0.5
Not applicable 483 96.1
Total 503 100.0
Household sale - H & Cl Village mandi (this village) 3 0.6
Village mandi (other vill.) 5 1.0
Block mandi 9 1.9
District mandi 16 3.2
Sold to middlemen 2 0.4
Direct buyer purchases 7 1.5
State govt. buys 0 0.1
Other specify 1 0.2
Not applicable 479 95.3
Total 503 100.0
Household sale - F & M Village mandi (this village) 2 0.4
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Village mandi (other vill.) 4 0.7
Block mandi 9 1.8
District mandi 19 3.8
Sold to middlemen 0 0.1
Direct buyer purchases 7 1.3
Other specify 1 0.2
Not applicable 480 95.6
Total 503 100.0
Table 506a : Distance to market
Id- State Nagaland
Main+Difficult
N %
Distance to market - Dairy & <1 4 0.8
poultry 1t0 3 57 11.4
4t05 15 3.0
6to 10 422 83.9
11to 20 4 0.8
20+ 0 0.1
Total 503 100.0
Distance to market - F,.BK & S | <1 7 1.5
1t03 3 0.7
4t05 11 21
6to 10 481 95.7
Total 503 100.0
Distance to market - H & Cl <1 5 1.0
1t03 3 0.6
4t05 5 1.0
6to 10 486 96.7
11to 20 3 0.6
Total 503 100.0
Distance to market - F & M <1 12 2.4
1t03 2 0.3
4105 5 1.1
6to 10 484 96.2
Total 503 100.0
Table 506b : Frequency of market
Id- State Nagaland
Main+Difficult
N %
Dairy - frequency of market 0 392 78.0
4 times a week 1 0.2
Twice weekly 52 10.4
Once a week 30 6.1
Once a fortnight 22 4.4
Other specify 5 0.9
Total 503 100.0
Forest based - distance 0 483 96.2
Daily 1 0.2
4 times a week 4 0.8
Twice weekly 10 1.9
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Once a week 3 0.7
Once a fortnight 1 0.2
NA 0 0.1
Total 503 100.0
Handicarfts -distance 0 474 94.3
4 times a week 3 0.6
Twice weekly 18 3.7
Once a week 4 0.8
Once a fortnight 2 0.4
NA 1 0.2
Total 503 100.0
Fish,meat - Frequency of 0 486 96.7
market Daily 1 0.1
4 times a week 3 0.7
Twice weekly 5 1.1
Once a week 3 0.5
Once a fortnight 0 0.1
Other specify 3 0.6
NA 1 0.2
Total 503 100.0
Table 507 : Problem in accessing market
Id- State Nagaland
Main+Difficult
N %
Problem in accessing market 0 450 89.5
Transportation 429 85.4
Storage 198 39.4
Poort rates 280 55.8
Lack of credit 46 9.1
Middlemen 40 8.0
Perishable 133 26.4
Lack of knowledge 121 241
Lack of marketing 190 37.8
Other specify 57 11.4
Total 503 100.0
Table 508 : Owership of agricultural land
Id- State Nagaland
Main+Difficult
N %
Does your HH undertake Yes 227 451
No 276 54.9
Total 503 100.0
Table 509 : Av. agriculture land
Id- State Nagaland
Main+Difficult
Total owned (patta) in acres <25 Total owned - area in N 53
acres Mean 16
SD 0.6
Cultivable land - area N 39
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in acres Mean 1.3
SD 0.7
Leased in - areain N 0
acres Mean
SD
Leased out - area in N 9
acres Mean 12
SD 0.6
Endowed - area in N 0
acres Mean
SD
Encroached - area in N 0
acres Mean
SD
2.5-5 Total owned - area in N 25
acres Mean 37
SD 0.7
Cultivable land - area N 22
in acres Mean o5
SD 1.2
Leased in - areain N 0
acres Mean
SD
Leased out - area in N 0
acres Mean
SD
Endowed - area in N 0
acres Mean
SD
Encroached - area in N 0
acres Mean
SD
5.1-10 Total owned - area in N 24
acres Mean 8.1
SD 1.7
Cultivable land - area N 12
in acres Mean 6.0
SD 1.6
Leased in - areain N 0
acres Mean
SD
Leased out - area in N 12
acres Mean 53
SD 0.5
Endowed - area in N 0
acres Mean
SD
Encroached - area in N 0
acres Mean
SD
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10+ Total owned - area in N 3
acres Mean 21.0
SD 0.0
Cultivable land - area N 3
in acres Mean 18
SD 0.0
Leasedin - areain N 0
acres Mean
SD
Leased out - area in N 0
acres Mean
SD
Endowed - area in N 0
acres Mean
SD
Encroached - area in N 0
acres Mean
SD
Table 512 : Major crops cultivated by HHs
Id- State Nagaland
Main+Difficult
N %
Paddy Rabi 43 223
Kharif 112 57.8
Perennial 40 20.9
Summer 14 7.2
Total 193 100.0
Wheat Rabi 3 88.4
Kharif 3 100.0
Total 3 100.0
Other cereals Rabi 123 68.4
Kharif 87 48.4
Perennial 0 0.2
Summer 7 3.6
Total 180 100.0
Potatoes Rabi 62 80.4
Kharif 18 23.6
Perennial 0 0.5
Total 77 100.0
Onions Rabi 46 69.9
Kharif 26 39.3
Total 66 100.0
Other roots crops Rabi 127 70.5
Kharif 86 47.9
Perennial 17 9.2
Summer 14 7.7
Total 180 100.0
Other vegetables Rabi 130 73.5
Kharif 74 41.8
Perennial 13 7.6
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| Summer 10 5.9

Total 177 100.0
Tea Rabi 6 57.3
Kharif 2 20.0

Perennial 3 30.7

Total 10 100.0
Coffee Kharif 1 16.4
Perennial 6 83.6

Total 7 100.0
Spices & condiments Rabi 3 31.9
Kharif 0 4.2

Perennial 6 63.9

Total 10 100.0
Cotton | Rabi 3| 100.0
Total 3 100.0
Rubber | Rabi 0| 100.0
Total 0 100.0
Oil seeds | Rabi 3| 100.0
Total 3 100.0
Paan | Rabi 6| 100.0
Total 6 100.0
Betel nut Rabi 6 27.5
Kharif 3 13.8

Perennial 13 58.7

Total 22 100.0
Sugar cane Rabi 13 721
Kharif 4 22.9

Perennial 1 5.0

Total 19 100.0
Other cash crops Rabi 8 10.7
Kharif 14 19.2

Perennial 47 65.2

Summer 7 9.1

Total 72 100.0
Horticulture Rabi 33 19.9
Kharif 72 43.2

Perennial 72 43.3

Summer 25 14.8

Total 167 100.0
Floriculture Rabi 6 39.0
Kharif 6 39.0

Perennial 3 22.0

Summer 3 19.5

Total 16 100.0
No crops cultivated Rabi 1 1.3
Kharif 8 13.0

Perennial 4 6.1

Summer 50 81.0

Rabi 1 1.3

Kharif 8 13.0

Perennial 4 6.1

Summer 50 81.0
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Total 61 100.0
Total 61 100.0
Other, specify Rabi 10 39.4
Kharif 7 24.8
Perennial 16 59.1
Summer 0 1.5
Total 26 100.0
Other, specify Perennial 14 94.7
Summer 1 5.3
Total 15 100.0
Other, specify Perennial 1 62.3
Summer 0 37.7
Total 1 100.0
Other, specify
Total

Table 513a : Location

Id- State Nagaland

Main+Difficult
N %
513 - Location 0 2,603 | 1,148.2
Village mandi (this village) 97 42.7
lelage mandi (other 57 5.4
village)
Block mandi 30 13.1
Dist. mandi 56 24.8
Buyer comes and 64 8.1
purchase
Middlemen 10 4.2
Barter 0 0.2
Not sold 28 12.5
Other specify 2 0.9
Total 227 100.0
Table 513B : distance
Id- State Nagaland
Main+Difficult
Village mandi (this village) N 97
Mean 1.8
SD 0.8
Village mandi (other village) N 57
Mean 4.8
SD 2.9
Block mandi N 30
Mean 6.6
SD 4.0
Dist. mandi N 56
Mean 12.7
SD 11.1
Other specialized N 0
Mean
SD .
Buyer comes and purchase N 64
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SD 0.5
Govt. bodies N 0
Mean
SD
Middlemen N 10
Mean 3.2
SD 4.9
Sold outside N 0
Mean
SD
Barter N 0
Mean 0.0
SD
Mill N 0
Mean
SD
Not sold N 28
Mean 0.0
SD 0.0
Other specify N 2
Mean 0.6
SD 1.1
Table 513C : Frequency
Id- State Nagaland
Main+Difficult
N Yo
Village mandi (this village) 0 1 0.5
Daily 12 12.0
3-4 times a week 17 17.0
Twice weekly 39 40.4
Once a week 20 20.6
Once a fortnight 9 9.5
Total 97 100.0
Village mandi (other village) Daily 1 1.4
3-4 times a week 10 17.4
Twice weekly 26 45.6
Once a week 11 19.0
Once a fortnight 10 16.7
Total 57 100.0
Block mandi 0 3 10.3
Daily 0 1.3
Twice weekly 15 49.3
Once a week 11 37.7
Once a fortnight 0 1.3
Total 30 100.0
Dist. mandi 3-4 times a week 0 0.7
Twice weekly 39 70.0
Once a week 13 22.5
Once a fortnight 4 6.9
Total 56 100.0
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Other specialized

Total

Buyer comes and purchase 0 10 15.1
Daily 0 0.6
Once a fortnight 3 4.8
Other specify 51 79.5
Total 64 100.0
Govt. bodies
Total
Middlemen 0 3 31.9
Twice weekly 3 31.9
Other specify 3 36.1
Total 10 100.0
Sold outside | )
Total
Barter | 0 0 100.0
Total 0 100.0
Mill | .
Total
Not sold IE 28 | 100.0
Total 28 100.0
Other specify 0 1 60.0
Daily 1 40.0
Total 2 100.0
Table : 69 : Q514 ownership of agricultural implements
Id- State Nagaland
Main+Difficult
N Yo
Plough New 99 19.6
Second Hand 7 1.4
Not Owned 397 79.0
Total 503 100.0
Tractor New 3 0.6
Second Hand 6 1.2
Not Owned 493 98.2
Total 503 100.0
Tiller Second Hand 48 9.5
Not Owned 455 90.5
Total 503 100.0
Thresher New 3 0.6
Second Hand 29 5.8
Not Owned 470 93.6
Total 503 100.0
Crusher New 6 1.2
Not Owned 497 98.8
Total 503 100.0
Sprayer New 7 1.4
Second Hand 0 0.1
Not Owned 495 98.5
Total 503 100.0
Pump set (diesel) | New 10 1.9
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| Not Owned 493 98.1
Total 503 100.0
Pump set (electricity) | Not Owned 503 | 100.0
Total 503 100.0
Camel/bullock cart | Not Owned 503 100.0
Total 503 100.0
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